Entrepreneurship/Virtual Enterprise 

Course Outline/Curriculum Map

DRAFT


Entrepreneurship  CIP CODE:  520701

	
	Class Name:  

Fall 2009
	Course Codes:  

Fall 2009
	Class Name:  

Spring 2010
	Course Codes:  

Spring 2010

	9th Grade
	Integrated Computer Applications*


	BC1E 
	Career and Financial Management*
	BCFE 

	10th Grade
	Marketing 
	BMR1
	Business Law
	BLAW

	11th Grade
	Entrepreneurship 1 (N.B.)
	BRE1
	Entrepreneurship 2 (N.B.)
	BRE2

	12th Grade ** 
	Virtual Enterprise I
	BVEV
	Virtual Enterprise II
	BVEV


*
Integrated Computer Applications is now a single period course that will be offered both terms.

** 
Priority for the Virtual Enterprise class will be given to Entrepreneurship students.  However, a number of seats will be reserved for a select group of qualified 11th and 12th grade students from all houses to apply for the Virtual Enterprise (VE) Program.  VE will be taught for two double periods (totaling four periods) in Rm. 400.   

	Computer Applications/BC1

Fall/9th Grade

	Month
	Unit
	Lessons Taught
	Skills/Competencies Learned
	Assessment

	September
	Microsoft Word Application  -Viewing and creating Folders


	· Managing Files, Searching Files, Deleting Files

· Understanding Web Browsers, Viewing & Navigating Web Pages

· Saving a Favorite Web Page & Smart Tags


	Search for Information

Use the Help System
	· Skills Review

· Independent Challenge 1 – Create and organize Files

· Independent Challenge 2 – Create a File Hierarchy



	October
	WORD - Using wizards & Templates 


	· Create Brochure, Flyers, Publications

· MLA (Modern Language Association) Handbook Style

· 
	· Creating Margins, Divided Sections, Page break and Numbers

· Headers and Footers, Columns

· Insert a Table, WordArt and ClipArt


	· Independent Challenge  1 – Letter

· Independent Challenge  2 – Follow up Letters

· Independent Challenge 3 – Flyer, Brochure (Smart Tags)

	November
	Microsoft Excel application - Entering Labels and values
	· Naming and Moving a sheet

· Define a Range

· Formulas

· 
	· Creating Excel Spreadsheets

· Copying Formulas

· Relative Cell References

· Absolute References


	· Students will Plan and Design a worksheet

· Edit and Copy Relative and Absolute Cell References and Formulas

· Independent Challenge – Practice Concept Review

· 

	December
	EXCEL - Tracking Data 


	· Average, Maximum and  Minimum, Count Function

· Bookkeeping

· 
	· Use Format Painter, Use Fonts and Font Sizes

· Changing Attributes and Alignment, Columns widths

· Deleting Rows & Columns, Applying Colors, Patterns and Borders
	· Conditional Formatting on a spreadsheet

· Inventory Spreadsheets

· Currency Equivalents

· Independent Challenge 1 - Bookkeeping



	January
	EXCEL - Using Integration – Copy, Paste, Drag
	· Drop Data, Link objects, Create Hyperlinks

· Email Files

· 
	· Create a Report in Word

Aligning the charts with the reports
	· Plan Design a spreadsheet

· Independent Challenge 1 – Tracking Data

· Independent Challenge 2 – Average, Max, Min (Count) Function

· 


	Career and Financial Management/BCF

Spring/9th Grade 

	Month
	Unit
	Lessons Taught
	Skills/Competencies Learned
	Assessment

	February
	Microsoft ACCESS application – understanding Relational Databases
	· Database Terminology

· Navigating Records, Entering, Editing Records


	· Plan and Create a Database

· 
	· Independent Challenge 1 – Create  Database Tables

· Independent Challenge 2 – Track Information

· Independent Challenge 3 – Edit a Database

	March
	ACCESS - Modifying a Table


	· Formatting a Data Sheet

· Sorting, Filtering and Finding Data

· Creating a Query and Modifying it

· 
	· Organize fields, Plan related Tables

· Format and Datasheet

· Sort, Filter and Query Data

· 
	· Independent Challenge 1 – Track data - Movie Collection

· Independent Challenge 2 – Track data – Book Collection

· Independent Challenge 3 – Edit a Database – Personal Contacts

· 

	April
	ACCESS - Plan a Form


	· Moving and Resizing controls

· Modifying Labels, Entering Editing and Printing Records

· Inserting an Image

· 
	· Plan and create a Report

· Use Group Sections, Changing Sort Order

· Adding a calculation, aligning and Formatting controls, change Page Layout

· 
	· Independent Challenge 1 – Organize Information, Customers, Groups, and Tours into several reports

· Skills Review – Plan, create, Group sections, sort order, calculations, align controls, format controls and change page layout

	May
	Microsoft PowerPoint application  - Viewing windows

	· Auto Content and Presentation
· Getting Help, Researching Information
· Planning Effective Presentations

	· Entering Slide Text

· Creating a New Slide

· Adding Headers and Footers and Check Spelling


	· Practice Concepts Review

· Independent Challenge 1 – Create presentation Outline - course materials

· Independent Challenge 2 – Create and plan presentation outlining employee orientation

· Independent Challenge 3 – Plan a presentation to gain financial backing for an acquisition.

	June
	PowerPoint – Insert Clipart


	· Inserting Cropping and Scaling a Picture

· Embedding a Chart


	· Format a chart

· Create Tables

· Use Slide Show Commands, Timing, Transitions and Animation Effects


	· Skills Review

· Independent Challenge 1 – Adding and Formatting Objects

· Independent Challenge 2 – Create a Quarterly presentation that outlines the progress of a company.


	Principles of Marketing/BMR1

Fall/10th Grade

	Month
	Unit
	Lessons Taught
	Skills/Competencies Learned
	Assessment

	September
	Introductory Concepts/ Principles of Marketing


	· Introduction to Marketing.

· The Marketing Mix (4 Ps of Marketing).

· Economic utilities.

· Functions of Marketing.
	Students will:

· define and explain some key concepts of marketing.

· analyze and discuss the concept of economic utilities.

· create or develop the appropriate marketing mix for marketing goods, services and ideas.

· prove the interdependence of the functions of marketing.
	· Projects

· Concept Maps

· Quiz/Test 

· Case Studies 

· Oral / Written Presentations

· Homework and Class activities

	October
	Marketing Planning
	· S.W.O.T. Analysis

· Internal company analysis 

· Environmental Scan

· Marketing Planning

· Market Segmentation

· Target market

· Mass marketing vs. Market segmentation
	Students will:

· conduct a S.W.O.T. Analysis

· explain the concept of market and market identification 

· differentiate between Mass marketing vs. Market segmentation
	· Projects

· Concept Maps

· Quiz/Test 

· Case Studies 

· Oral / Written Presentations

· Homework and Class activities

	November
	What is an economy?

	· The concept of an economy

· Factors of Production

· The concept of scarcity

· Types of economies/ economic systems

· The three basic economic questions

· Goals of a healthy economy

· Economic indicators/ measurements

· Key phases of the business cycle


	Students will:

· define the concept of an economy

· list the factors of production

· explain the concept of scarcity

· discuss how traditional, market, command and mixed economies answer the three basic economic questions 

· compare and contrast various examples of economic systems

· list the goals of a healthy economy

· explain how an economy is measured

· analyze the key phases of the business cycle

· monitor Economic Indicators; Analyze monthly economic           data on economy

· determine stages of the business cycle
	· Projects

· Concept Maps

· Quiz/Test 

· Case Studies 

· Oral / Written Presentations

· Homework and Class activities

	December
	Market Oriented Economic Systems


	· Characteristics of Economic systems

· Price and Non- Price competition

· The Theory of Demand and Supply

· Profit and Non –Profit organizations

· Public and Private sectors

· Types of businesses in the industrial markets
	Students will:

· explain the characteristics of economic systems

· distinguish between price and non-price competition

· explain the theory of demand and supply

· determine the difference between for - profit and non-profit organizations

· distinguish between the public and private sectors

· identify types of businesses in the industrial markets 

· describe current business trends

· explain type of economic systems 

· explain free enterprise concepts

· interview politicians/ businesses to explore different views on economy
	· Projects

· Concept Maps

· Quiz/Test 

· Case Studies 

· Oral / Written Presentations

· Homework and Class activities

	January
	The Marketing Research Process
	· Designing and conducting Marketing Research  

· Primary and secondary data

· Collection and Interpretation of Marketing Information

· Elements in a Marketing Research Report

· Marketing Research Survey
	Students will: 

· explain steps in designing and conducting market research.

· compare primary and secondary data

· collect and interpret marketing information.

· identify the elements in a marketing research report

· design a marketing research survey

· collect information from primary and secondary sources

· design a survey

· analyze survey results
	· Projects

· Concept Maps

· Quiz/Test 

· Case Studies 

· Oral / Written Presentations

· Homework and Class activities


	Business Law/BLAW

Spring/10th Grade

	Month
	Unit/Essential Questions
	Lessons Taught/Activities
	Skills/Competencies Learned
	Assessment

	February
	Ethics

Criminal Law

What is the connection between Ethics and Law?

In what ways do ethics and law do not always coincide?

How can you distinguish among a variety of particular crimes?

What are the penalties provided under criminal statutes?
	· Graphic Organizer

· Law Café Activity

· Research Ethical Decision where specific rules apply

· U.S. Constitution – Ethics versus Law

· Create and Outline of their state Constitution similar to the U.S. Constitution

· Make Relationships between Ethics and Law

· Enrichment: Research History of Common Law present orally or in  writing

· Research the 26th Amendment controversy – half the class gather argument to support half against (Debate)

· Group Discussion on Ethical Issues

· Debate – two groups of four debate the pros and cons of the insanity defense

· List examples of felonies and Misdemeanors

· Role playing – Assault and battery students observe and determine which is being portrayed.

· Divide class into groups – Research punishment for Robbery and Larceny in your state and the states surrounding.  Class discussion; compare the punishment for the two crimes in different states.

· White-Collar Crime – discuss how the effects on society of white-collar crime compare with those of violent crimes.
	· Students should be able to identify ethical issues

· Students should be able to compare their state Constitution to the U.S. Constitution

· Students should be able to draw parallels between ethics and the law

· Students should be able to write and present oral presentations

· Students should be able to substantiate an argument for/against a controversy regarding the 26th Amendment

· Students should be able to discuss ethical issues by using examples to prove their points

· Students should be able to identify vocabulary terms

· Students should be able to intelligently debate the pros and cons of the insanity defense

· Students should be able to identify crimes as felonies or misdemeanors

· Students should be able to provide examples for felonies and misdemeanors

· Students should be able to contrast how similar crimes are treated differently across state lines

· Students should be able to compare and contrast white-collar crimes with violent crimes
	· Vocabulary:  Language of the Law

· Discussion:  Questions for Review

· Test:  Multiple Choice

· Test:  Short Answer and Essay

· Cases to Judge/in-text case examples-highlight legal principles discussed and restate facts in own words

· Answering questions based on Cases to Judge

· Oral Presentations

· Written Reports

· Debates

· Role Play



	March
	Problems in Society

The Law of Torts

What is the doctrine of Public Policy?

How does due process apply to minors who violate the law?

What is the Purpose of identifying a variety of intentional torts?

What is the difference between a tort and a crime?
	· Concept Development: Use a Graphic Organizers: Discuss how laws against crime protect individuals form harm. Also the changes that have been made to laws against crime.

· Substance Abuse: Do you think the trend toward making drunken driving penalties more severe has had any effect on the problem. 

· Encourage students to think of ways to keep their friends or relatives away from alcohol or drugs.

· Graphic Organizers: - Ask students to offer instances of torts that are crimes

· Newspaper – Ask each student to find two or three tort – related newspaper articles and prepare brief summaries that include the facts of each case, the type of tort involved, and the probable of actual outcome.

· Enrichment – Divide the class into several small groups. Have each group design a poster depicting a public nuisance.  Have the other members of the class look at the poster and guess what type of public nuisance it depicted.
	· Students should be able to explain how laws protect society

· Students should be able to utilize text to identify changes made to laws against crime

· Students should be able to identify ways to protect their loved ones from substance abuse

· Students should be able to construct a research paper utilizing facts

· Students should be able to provide examples of torts (crimes)

· Students should be able to identify torts in the newspaper

· Students should be able to write a brief summary describing tort cases and their outcomes

· Students should be able to identify torts based on role play

· Students should be able to recognize when a duty of care is due them
	· Vocabulary:  Language of the Law

· Discussion:  Questions for Review

· Test:  Multiple Choice

· Test:  Short Answer and Essay

· Cases to Judge/in-text case examples-highlight legal principles discussed and restate facts in own words

· Answering questions based on Cases to Judge

· Oral Presentations

· Written Reports

· Debates

· Role Play

· Research Paper

	April
	How Contracts Arise

Capacity to Contract

When does a contract legally come into existence?

What are the requirements of acceptance?

What is the ratification of a minor’s contract?

What are the effects of those actions?

What is the responsibility of a minor in regard to contracts for necessaries?
	· Concept Development:  Enforceable contract – Explain to the students that a legally enforceable contract has six elements and ask them what they think those elements are.  

· Students will study and compare the six elements of a contract with the list they compiled.

· *If one element is missing, a valid contract does not exist

· Guided Practice – Have students make a list of oral contracts they recently made.  Discuss in class if any of these contracts should have been in writing.

· Read or display the following advertisements to the class: “On Friday, we will sell a brand-new VCR for $50 to the first customer who spends at least $100 in our store”.  Ask the class if this is an offer or invitation to negotiate and why.

· Have students clip several advertisements from newspaper and divide them into two groups, offers and invitations to negotiate.

· What does it mean to “misrepresent one’s age?

· Have students make a list of necessaries, and then compare the list in class.  They should support their arguments for or against considering any particular item necessary.

· Cooperative Learning:

· Debate – Have two groups of students debate the pros and cons of a minors right to disaffirm contracts. Make sure both sides consider effects on minors and on adults.
	· Students should be able to understand that a contract is legally enforceable

· Students should be able to identify the six elements of a contract

· Students should be able to understand why a contract is not a contract unless ALL six elements are in place

· Students will recognize when advertisements are illegitimate and dishonest

· Students will negotiate advertisements when necessary

· Students will role play to demonstrate offer and acceptance for a contract

· Students will be able to explain the age of majority

· Students will be able to describe misrepresentation of one’s age

· Students will debate a minor’s right to disaffirm contracts


	· Vocabulary:  Language of the Law

· Discussion:  Questions for Review

· Test:  Multiple Choice

· Test:  Short Answer and Essay

· Cases to Judge/in-text case examples-highlight legal principles discussed and restate facts in own words

· Answering questions based on Cases to Judge

· Oral Presentations

· Written Reports

· Debates

· Role Play

· 

	May
	Formation of Contracts

Ending Contracts

What elements are required to decide whether a document is a form of a contract?

What is the parol of Evidence rule?

When the statue of frauds does apply to a given contract?

What factors determine when a court will enforce a particular time for performance that is mentioned in a contract?

Can a contract be ended if one of the parties is not satisfied with the others performance? Explain

Can a contract be ended by the mutual agreement of the parties? Explain

Does subsequent illegality make a contract void?  

Will a slight deviation from the promised performance amount to a breach of the entire contract?
	· What contracts are written in your school that refers to students?

· Statute of Frauds – Write the following statement on the chalkboard: “Certain contracts must be in writing, although the written evidence need not be a formal contract”.  Ask students to explain what the statement means.

· Have students read the memorandum (pg. 157). Ask them to identify the seven necessary parts.

· Ask students to bring in invoices, receipts, sales slips, letters and so forth for analysis.  Ask them to determine if the sample documents meet the requirement of a memorandum.

· Concept Development – Evaluating contradictory terms.  Ask students to give possible reasons that  1) Handwritten terms prevail over typewritten terms and 2) Amounts written in words prevail over amounts written in figures.

· Learning activity – Have the class develop a list of contracts that should be in writing and that might be entered into by a typical parent or businessperson in your community.

· Have student’s role play one or more of the case examples in the chapter.  Urge students to use ingenuity in developing the dialogue and in given their performance.

· Concept Development: Have students explain why the following contracts may not need to be in writing, 1) A contract to perform lawn work for an indefinite period, and a contract to care for someone for life
	· Students will be able to identify contracts that affect their lives

· Students should be able to understand that certain contracts need not be in writing, while others must be

· Students should be able to identify the components of a memorandum

· Students should be able to apply what they have learned regarding memoranda to determine if a receipt qualifies as such

· Students should be able to evaluate terms that contradict themselves

· Students should be able to identify contracts that adults and businesspeople may engage in regularly

· Students should be able to create memoranda

· Students should be able to create contracts
	· Vocabulary:  Language of the Law

· Discussion:  Questions for Review

· Test:  Multiple Choice

· Test:  Short Answer and Essay

· Cases to Judge/in-text case examples-highlight legal principles discussed and restate facts in own words

· Answering questions based on Cases to Judge

· Oral Presentations

· Written Reports

· Debates

· Role Play

· 

	June
	Arraignment, Delegation, Breach of Contract

Contracts for Sale of Goods

Can duties be transferred to other without the approval of the original party?

Is a request for money damages the only remedy an injured party may seek in Court for a breach of contract?

What are the rights that may and may not be assigned and those duties that may and may not be delegated?

When can the law of sales under the Uniform Commercial Code be applied?

What are the special rules for contracts for the Sale of goods?

What is the difference between passage of title and risk of loss?

What remedies are available when someone breached a sales contract?
	· Motivation – Ask students what right they think they would have if they purchased tickets to an event that was subsequently cancelled.  Ask if they think that such a cancellation could be a breach of contact.

· Concept Development – Ask students what the term “assignment” means to them. Then ask students why the same term can be used both for a test and a transfer.  

· Reinforcement – Ask students what types of contracts they think are commonly assigned or delegated in their community.  List the responses and discuss with the class the effect of assignment or delegation on each.

· Enrichment – Have students bring to class advertisements for sales of goods from the classified section of a newspaper or magazine.  Direct them to decide whether the sellers are merchants.  For those in which the seller could be either merchant or non-merchant, encourage the students to review the ads objectively and suggest the logical answer.


	· Students will be able to identify rights and responsibilities for breaking contracts

· Students will be able to define and give examples for an “assignment”

· Students will be able to differentiate between contracts that are assigned and contracts that are delegated

· Students will be able to give examples for all terms discussed

· Students will be able to use cases from newspaper articles to identify the case subject, parties involved, remedies sought, and the outcome

· Students will be able to substantiate their argument on whether or not they agree on the aforementioned outcome with proof from earlier cases

· Students will be able to describe how breaches of contract can hurt others

· Students will be able to identify tangible and intangible items of personal property

· Students will be able to distinguish between merchants and non-merchants

· Students will be able to recognize recovery of damages for companies who go out of business
	· Vocabulary:  Language of the Law

· Discussion:  Questions for Review

· Test:  Multiple Choice

· Test:  Short Answer and Essay

· Cases to Judge/in-text case examples-highlight legal principles discussed and restate facts in own words

· Answering questions based on Cases to Judge

· Oral Presentations

· Written Reports

· Debates

· Role Play

· 


	Entrepreneurship/BRE1

Fall/11th Grade

	Month
	Unit
	Lessons Taught
	Skills/Competencies Learned
	Assessment

	September
	Entrepreneurs and Entrepreneurial Opportunities


	· Defining an entrepreneur.

· Entrepreneurs: who are they?

· Identifying the skills necessary for successful entrepreneurship.

· Identifying the skills necessary for successful entrepreneurship.

· Should you be an entrepreneur?

· Success indicators for a business.

· Setting personal goals.

· Opportunity or idea? Using a business plan to determine when a business opportunity exists.


	· Explain why people become entrepreneurs.

· Identify characteristics that successful entreprenuers share.

· Identify the skills that entrepreneurs need.

· Describe the achievements of entreprenuers who changed American history.

· Describe the achievements of contemporary entreprenuers.

· Assess your suitability for entreprenuership. 

· Assess the advantages and disadvantages of entrepreneurship. 

· Define and measure indicators of success for a business. 

· Identify indicators of success for an individual. 
	Recognize that entrepreneurs possess unique characteristics and evaluate the degree to which one possesses those characteristics. 



	October
	The Business Plan 


	· The business plan: a roadmap for a business.

· Essential elements of a business plan. 

· A practical guide to a business plan.


	· Describe the importance of a business plan.

· Understand the different parts of a business plan. 

· Learn techniques for gathering information used in a business plan.

· Explain the purpose of writing an effective business plan. 
	Develop a business plan 


	November
	Economics:  Macroeconomic and Microeconomic Principles
	· The basic economic problem: the mismatch of unlimited wants and needs and limited economic resources. 

· An introduction to sustainability. 

· How do different economic systems answer fundamental economic questions?

· The factors of economic production.

· Principles of the U.S.economic system.

· Supply and demand.

· Market structure and prices.

· The circular flow of economic activity among households, businesses and governments. 

· Measuring economic activity.

· The business cycle. 

· The economic role of government. 

· Taxation.

· Monetary policy.

· Fiscal policy.

· Business in the global economy.


	· Describe the nature of economics and economic activities.

· Explain how society uses scarce resources to produce and distribute goods and services.

· Explain the circular flow movement of inputs and outputs among households, businesses and governments.

· Describe the impact of business cycles on business activities.

· Explain measures used to analyze economic conditions. 

· Explain the concept of Gross Domestic Product.

· Explain the concept of Consumer Price Index.

· Define inflation, explain how it is measured, how it impacts people and identify its causes. 

· Explain how income is determined by the market value of an individual's productive resources.

· Describe full employment and the forms of unemployment (frictional, structural, cyclical, seasonal).

· Explain the concept of organized labor and business.

· Explain how the government uses monetary policy to achieve macroeconomic goals.

· Describe how the Federal Reserve Bank uses monetary policy to expand or contract the economy. 

· Explain how the government uses fiscal policy to achieve macroeconomic goals.

· Describe how the government's use of taxation and spending affects the economy. 

· Describe the relationship between government and business. 

· Assess the impact of government actions on business ventures. 

· Explain the principles of supply and demand.

· Explain how supply and demand interact to determine prices. 

· Describe the concept of price and how prices send signals and provide incentives to buyers and sellers.

· Explain the types of economic systems (capitalism, communism, socialism, mixed economic systems).

· Describe types of market structures (perfect competition, pure monopoly, monopolistic competition, oligopoly).

· Explain the nature of international trade.

· Describe small-business opportunities in international trade. 

· Determine the impact of cultural and social environments on world trade.

· Evaluate influences on a nation's ability to trade (absolute advantage, comparative advantage).

· Explain the impact of exchange rates on trade. 
	Apply economic concepts when making decisions for an entrepreneurial venture.


	December
	Legal Requirements and the Social and Physical Environment


	· The changing U.S. job market.

· The role of business in the U.S. economy. 

· Forms of business ownership. 

· Ethical and social responsibilites of business and government. 

· Ethical and social responsibilites of business and government. 

· Laws that govern business. 

· Workers and the law.

· Government regulations and protection activities. 

· The economy, society and the environment.

· Tax consequences.

· Insurance


	· Select form of business ownership.

· Explain how government regulates business to encourage free competition and protect rights of investors and consumers. 

· Identify and know where to obtain laws that govern business. 

· Explain how justice affects business ethics.

· Describe the elements that have to be proven for a contract to exist. 

· Distinguish between legal and ethical or social responsibility. 

· Describe how government regulates how business is conducted in order to encourage free competition and protect the rights of investors and consumers. 

· Describe the nature of business' tax and reporting requirements. 

· Understand why insurance is important to businesses and determine what is and how much is needed. 

· Explain and provide a rationale for companies' policies that give all workers equal opportunity in recruitment, retention and advancement. 

· Explain how business activity impacts the environment. 
	Analyze how forms of business ownership, government regulations, and business ethics affect entrepreneurial enterprises.  


	January
	Management


	· Understanding leadership styles.

· Business growth and development. 

· Management Concepts: Levels, Skills, Roles and Functions of Mangement. 

· Managerial Operations: Emplyees and Morale. 

· Decision Making and Problem Solving. 

· The functions of management: planning, organizing, controlling and implementing, leading. 

· Developing an organization structure. 

· Motivating employees. 

· Communication. 


	· Understand leadership styles.

· Identify what it takes to be a successful leader.

· Understand the sources of power. 

· Explain current trends in leadership styles and how technology has changed leadership styles.

· Identify qualities that define a leader. 

· Describe the business life cycle (start up, growth, maturity, decline, transition or death).

· Identify methods for growing a business; identify characteristics of companies that grow successfully. 

· Describe various levels of management. 

· Identify the skills that are necessary for successful company management. 

· Describe the informational, interpersonal and decisional roles of management.  

· Explain the functional roles of management: planning, organizing, directing, controlling.

· Identify the characterisitics that define the right person for an entreprenuer to hire for his or her business. 
	Develop a management plan for an entreprenuerial venture. 



	Entrepreneurship/BRE2

Spring/11th Grade

	Month
	Unit
	Lessons Taught
	Skills/Competencies Learned
	Assessment

	February
	Marketing
	· The marketing concept. 

· Identifying the target market. 

· Researching the market 

· Competition analysis. 

· Competitive advantage - the market niche.

· Creating a marketing strategy. 

· The marketing mix: product. Features, branding and positioning.

· The product life cycle.

· The marketing mix: price.Setting pricing objectives.

· Break-even analysis. 

· The marketing mix: distribution. 

· The marketing mix: promotion. 

· Advertising.

· Selling and promoting. 

· E-commerce. 


	· Explain methods to generate a product/service idea.

· Generate product/service ideas.

· Determine product/service to fill customer need.

· Explain the concept of market and market identification. 

· Determine market segments.

· Select target markets.

· Conduct market analysis.

· Explain the concept of marketing strategies. 

· Develop a marketing plan. 

· Describe the elements of the promotional mix.

· Develop a promotional plan for a business. 

· Calculate the break-even point.

· Explain factors affecting pricing decisions. 

· Establish pricing objectives. 

· Select pricing strategies. 

· Analyze product information to identify product features and benefits. 

· Analyze technology for use in the sales function. 
	Analyze customer groups and develop a plan to identify, reach and keep customers in a specific target market. 


	March
	Global Markets
	· Trading among nations - the global economy. 

· The international business environment. 

· International trade barriers. 

· Government policies and international trade.

· Cultural considerations and international trade.

· Methods of entering global markets. 

· International currency. 


	· Explain the nature of international trade. 

· Describe small-business opportunities in international trade. 

· Determine the impact of cultural and social environments on world trade. 

· Explain the impact of exchange rates on trade. 

· Evaluate influences on a nation's ability to trade. 
	Analyze the effect of cultural differences, export/import opportunities, and trends on an entrepreneurial venture in the global marketplace. 


	April
	Accounting
	· Recordkeeping for businesses

· Accounting assumptions 

· Accounting systems

· Budgets and budgeting

· Financial statements: income statement, cash flow statement, balance sheet. 

· Analyzing financial statements.

· Payroll management. 

· Taxes: corporate, payroll, sales, personal.


	· Describe why businesses need to maintain financial records. 

· Explain accounting standards (GAAP). 

· Explain how special journals and ledgers are used in the accounting cycle.

· Prepare estimated/projected income statement.

· Estimate cash-flow needs. 

· Prepare estimated/projected balance sheet. 

· Calculate financial ratios.

· Calculate payroll taxes. 

· Prepare tax returns.

· Computation: e.g. accounting, income taxes, financial records, ratios and percentages, depreciation. 
· Interpretation: e.g. tables, charts and graphs, financial reports. 
· Analyzing: e.g. amortizations, real vs. nominal, statistics, economic indicators.
· Forecasting: e.g. stock markets, sales, inventory, earnings.


	Recognize that entrepreneurs must establish, maintain, and analyze appropriate records to make business decisions.  


	May
	Finance
	· What is money? 

· Sources of income.

· Investing in oneself.

· Personal budgeting.

· Banks and personal banking. 

· Credit: friend or foe? 

· Saving and investing: putting money to work.

· What is a stock?

· What is a mutual fund?

· What is a bond?

· Social Security: how secure?


	· Personal finance: 

· Explain the forms of financial exchange. 

· Describe the functions of money (medium of exchange, unit of measure, store of value).

· Describe the sources of income ( wages/salaries, interest, rent, dividends, transfer payments, etc.)

· Recognize types of currency (paper money, coins, banknotes, government bonds, treasury notes, etc.).

· Explain the time value of money.

· Describe costs associated with credit. 

· Describe services provided financial institutions. 

· Explain legal responsibilites of financial institutions.

· Explain costs associated with use of financial services. 

· Set financial goals.

· Develop a savings plan/spending plan.

· Explain types of investments. (savings accounts, CDs, money market accounts, stocks, bonds, mutual funds)

· Understand money investment strategies.

· Develop a personal budget. 

· Build positive credit history.

· Financing a Business:

· Identify types of business capital. (Equity capital, debt capital, retained earnings)

· Explain ownership structure of the business (advantages/disadvantages of each). 

· Understanding common stock and describe factors that affect the value of a company's stock.

· Differentiate between short-term and long-term debt.

· Describe sources from which businesses can obtain capital.

· Identify different types of banks and how they are regulated. 

· Describe similarities and differences among nonbanking financial institutions.

· Describe the role of the Federal Reserve Bank as the central bank of the U.S.

· Describe common financial services provided by financial institutions. 

· Identify the characteristics of various investment instruments. 

· Explain how investment decisions can be made to meet financial goals. 

· Computation: e.g. accounting, income taxes, financial records, ratios and percentages, depreciation. 
· Interpretation: e.g. tables, charts and graphs, financial reports. 
· Analyzing: e.g. amortizations, real vs. nominal, statistics, economic indicators.
· Forecasting: e.g. stock markets, sales, inventory, earnings.
	Use the financial competencies needed by an entrepreneur.  


	June
	Fundamentals of Communication
	· Communicating in your personal and work worlds.

· Applying principles of communication physchology. 

· Communicating internationally. 

· Word usage.

· An overview of grammar and the sentence. 

· Writing style.

· Business reports.

· Oral communication. 


	· Explain the nature of effective communication. 

· Apply effective listening skills. 

· Use proper grammar and vocabulary. 

· Explain the nature of effective verbal communication. 

· Make oral presentations. 

· Write business letters.

· Write informal messages. 

· Write persuasive messages. 

· Prepare written reports. 

· Word processing

· Spreadsheets

· Multimedia presentation


	Understands concepts, strategies, and systems needed to interact effectively with others. 



Career and Technical Education:  Virtual Enterprise 11th/12th grade

Course Summary

A Virtual Enterprises (VE) is a simulated business that is set up and run by students with the guidance of a teacher/facilitator and a business partner. This program allows students to experience, in a simulated business environment, all facets of being an employee in a firm.  The Virtual Enterprise involves students in every aspect of a business, including human resources, accounting, product development, production, distribution, marketing and sales.  This workplace simulation enables students to understand how employees, workgroup teams, and departments interact with each other and work together for the goal of the company.   
	Month
	Unit
	Lessons Taught
	Skills/Competencies Learned

	September
	Human Resources

Accounting

Sales & Marketing

Layout & Design
	· Write a company memo

· Create job titles & job descriptions

· Write a business letter

· Create a department flow chart

· Compile a company database

· Establish a company cash budget

· Create a product/service list

· Design a company logo

· Design a company letterhead
	· Knowledge of Microsoft Word 

· Knowledge of Excel

· Knowledge of Publisher

· Knowledge of Powerpoint

· Knowledge of Photoshop

· Dreamweaver

· Flash

· Outlook



	October
	Human Resources

Accounting

Sales & Marketing

Layout & Design
	· Create/update an Employee Manual

· Create/update company forms

· Create an employee performance evaluation

· Create and review invoice & invoicing procedures

· Design a template for the business plan

· Design an Employee Recognition Certificate


	· Knowledge of Microsoft Word 

· Knowledge of Excel

· Knowledge of Publisher

· Knowledge of Powerpoint

· Knowledge of Photoshop

· Dreamweaver

· Flash

· Outlook



	November
	Human Resources

Accounting

Sales & Marketing

Layout & Design
	· Develop an effective letter of appreciation or commendation

· Implement a 401(k) plan

· Establish and/or update inventory records

· Create a sales catalog and order form

· Create a sales presentation

· Create an advertising campaign to promote your business

· Design a company Website

· Write for the Web


	· Knowledge of Microsoft Word 

· Knowledge of Excel

· Knowledge of Publisher

· Knowledge of Powerpoint

· Knowledge of Photoshop

· Dreamweaver

· Flash

· Outlook



	December
	Human Resources

Accounting

Sales & Marketing

Layout & Design
	· Prepare a company presentation on ethics

· Establish and/or update inventory records

· Develop selling techniques and demonstrate the primary principles of selling

· Create and review invoice & invoicing procedures

· Design a template for the business plan

· Design an Employee Recognition Certificate


	· Knowledge of Microsoft Word 

· Knowledge of Excel

· Knowledge of Publisher

· Knowledge of Powerpoint

· Knowledge of Photoshop

· Dreamweaver

· Flash

· Outlook



	January
	Human Resources

Accounting

Sales & Marketing

Layout & Design
	· Prepare a newsletter article

· Prepare W-2 and W-3 forms

· Adapt sales materials for foreign markets


	· Knowledge of Microsoft Word 

· Knowledge of Excel

· Knowledge of Publisher

· Knowledge of Powerpoint

· Knowledge of Photoshop

· Dreamweaver

· Flash

· Outlook

· Accounting

· Marketing

· Finance & Banking

· Entrepreneurship

· 

	Month
	Unit
	Lessons Taught
	Skills/Competencies Learned

	February
	Human Resources

Accounting

Sales & Marketing

Layout & Design
	· Establish conflict resolution policies

· Prepare interim financial reports

· Plan design of trade fair booth and promotional materials

· Purchase/renew insurance policies


	· Knowledge of Microsoft Word 

· Knowledge of Excel

· Knowledge of Publisher

· Knowledge of Powerpoint

· Knowledge of Photoshop

· Dreamweaver

· Flash

· Outlook

· Accounting

· Marketing

· Finance & Banking

· Entrepreneurship

	March
	Human Resources

Accounting

Sales & Marketing

Layout & Design
	· Analyze and evaluate letter s of application and resume in preparation of real summer internship

· Provide a workshop to employees on preparation of the 1040E form-individual tax return


	· Knowledge of Microsoft Word 

· Knowledge of Excel

· Knowledge of Publisher

· Knowledge of Powerpoint

· Knowledge of Photoshop

· Dreamweaver

· Flash

· Outlook

· Accounting

· Marketing

· Finance & Banking

· Entrepreneurship



	April
	Human Resources

Accounting

Sales & Marketing

Layout & Design
	· Develop a recruitment strategy and presentation


	· Knowledge of Microsoft Word 

· Knowledge of Excel

· Knowledge of Publisher

· Knowledge of Powerpoint

· Knowledge of Photoshop

· Dreamweaver

· Flash

· Outlook

· Accounting

· Marketing

· Finance & Banking

· Entrepreneurship

	May
	Human Resources

Accounting

Sales & Marketing

Layout & Design
	· Prepare an end-of-year reports

· Complete the corporate tax return

· Prepare the annual report

· Prepare the Sales & Marketing section of the annual report

· Direct and supervise the annual report project


	· Knowledge of Microsoft Word 

· Knowledge of Excel

· Knowledge of Publisher

· Knowledge of Powerpoint

· Knowledge of Photoshop

· Dreamweaver

· Flash

· Outlook

· Accounting

· Marketing

· Finance & Banking

· Entrepreneurship

	June
	Human Resources

Accounting

Sales & Marketing

Layout & Design
	· Prepare for transition


	· Knowledge of Microsoft Word 

· Knowledge of Excel

· Knowledge of Publisher

· Knowledge of Powerpoint

· Knowledge of Photoshop

· Dreamweaver

· Flash

· Outlook

· Accounting

· Marketing

· Finance & Banking

· Entrepreneurship


For an in-depth description of CDOS standards (Career Development), please visit http://www.emsc.nysed.gov/ciai/pub/cdoslea.pdf

